Summer SPEAC Camp

Description and Purpose

This camp is set to develop skills in designing communication and design strategies, which
are the plans for communicating information related to a specific issue, event, situation, or
audience. The need for strategic analysis and planning has never been greater, especially
those related to the fields of communications.

Objectives

Participants will:

- Gain an understanding and appreciation of a well-designed communication
strategies plan.

- Develop skills necessary for designing and implementing effective
communications strategies for targeted markets.

- Analyze emerging markets, technology and channels and their impact on media
and mass communications.

- Increase students’ understanding of design and social media strategies

- Generate and apply tangible communications assets to specific client campaigns

- Leadership training: provide students with evidence-based tools for effective
intrapersonal communication

- Increase students’ understanding of self-awareness as a foundation for effective
intrapersonal communication

Dates : June 8th-June 18th
Location : FIU MMC Campus
About the Mentors: FIU Communication Faculty

Contact: Gabriella Portela



FIU

Two-week high school program:
June 8" to June 18th
Time 9am to 1pm

Session 1: Design + Media

June 8-9

Taught by Jordan Basadre

Dives into the role of visual elements, specifically layout, and design, in digital
communication for strategic messaging. Students explore the role of type, color, and
layout in communicating a cohesive and powerful message. They then use these
elements to create their publications. Students are introduced both to the basics of good
design as well as the standard tools used by designers to create it.

Wednesday, June 10t": Guest speaker on campaigns strategies (led by Yelp and
Identity PR) + activities

Session 2: Crisis Communication

June 11-12

Taught by Bill Young

Based on the textbook's lessons in crisis communication, this session covers best and
worst practices, anticipating and preparing for potential crises, and creating effective
messages for target audiences. Students will also have the opportunity to participate in
simulated crisis media interviews in the television studio.

Session 3: Generative Al in Communications

June 15-16

Taught by Elizabeth Marsh

This session explores the transformative role of Al in professional and academic
communication. The workshop provides hands-on experience with Al-powered tools for
content creation, speech analysis, and audience engagement. Participants will examine
ethical considerations, best practices, and the evolving landscape of Al-assisted
communication

Session 4: Advertising and Public Relations Strategy

June 17-18

Taught by Emmanuel Cabrera

Introducing students to various specialties within Advertising & Public Relations, this
session covers the basics of Business Communication and Branding, Social Media,
Creative Techniques, Web Design, Strategy, and Research.

Closing ceremony on June 18t



POTENTIAL COSTS:
Target: 20 students (most classrooms hold 20)

Lunch vouchers
$12 each, 20 students a day= $240
Total Estimate: $2160 (9 days)*

Instructors $2,000

Elizabeth Marsh: Generative Al
Emmanuel Cabrera: Agency work
Bill Young: Crisis Communication
Jordan Basadre: Design + Media

Coordinator: $250 (FIU School of Communication Employee)
To work with lead instructor on curriculum and lectures + coordination, substitute

Coordinating scheduling, rooms, tours, guest speakers, purchasing vouchers, field trips
and take them to lunch, supervised group work

Total: $4,410
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Sample Schedule (subject to change):
A detailed breakdown will be provided in April 2026

Day 1:

. Lecture on Al + activities, Al strategy

Lunch at the FIU Cafeteria

Day 2:

Generative Al training, activity-based learning on the material
Tour of FIU

Lunch at the FIU Cafeteria

Day 3:

Workshop day with Comm Professional

Tour of FIU spaces

Activities based at FIU (creating a campaign)
Lunch at the FIU Cafeteria

Day 4:

Lecture on crisis communication
Case study analysis + activities
Media training recording

Lunch at the FIU Cafeteria

Day 5:

. Debriefing media training, rewatching videos, analyzing how the students did

Lecture on crisis communication plans + activities
Lunch at the FIU Cafeteria

Day 6:

. Lecture on laying out, editing, and producing digital communication materials which

are used by most public relations, employee communications, and other similar
professionals

Social Media design + visuals

3. Lunch at the FIU Cafeteria

Day 7:

. Lecture + activity: good design, and how it tailors strategic messages with digital

visual elements for the audiences.
Introduction to basic design skills to design communication materials
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3. Lunch at the FIU Cafeteria

Day 8:

Guest Speaking on Strategic Communication: Social Media + Branding (FIU Alums)
Activities based on guest speaker, lecture on social media

Lunch at the FIU Cafeteria

Day 9:

Lecture to gain an understanding well-designed communication plans
Work with BOLD Agency to get real-world experience with clients
Closing ceremony

Lunch at the FIU Cafeteria



